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W
hat a year! Across the nation, school nutrition professionals were joined by a ver-

itable army of parents, doctors, teachers, business leaders, government officials,

industry representatives and countless others in the fight against childhood obe-

sity. In every school district, wellness committees were formed to ensure that the school envi-

ronment encourages children to embrace healthy lifestyles. This effort was enhanced by the

expertise and participation of school nutrition operators, supported by the School Nutrition

Association (SNA).

This inspiring movement stemmed from the Child Nutrition and WIC Reauthorization Act

of 2004, which required each school district participating in the National School Lunch Program

(NSLP) to develop a local school wellness policy by July 2006 and implement it in the 2006-07

school year. Supporting this legislation, SNA ensured that school nutrition professionals were

mandated members of every policy development committee. Throughout all stages of this

process, America truly recognized and reaped the benefits of 61 years of child nutrition knowl-

edge, operational expertise and heartfelt dedication from the school nutrition profession.

To help members bring their expertise to the forefront of local wellness policy develop-

ment, SNA launched a multi-pronged Local School Wellness Policy Campaign. The Association

provided school districts with policy development support through magazine and web articles, a

traveling seminar and a computer-based “webinar.” In recognition of this initiative, SNA was

honored with an Associations Advance America Award of Excellence, presented by the

American Society of Association Executives.

This year, to support the implementation stage of local school wellness policies, the

Association analyzed policies from around the country, issuing reports on its findings; published

additional web and magazine articles; conducted a second webinar; and participated in presen-

tations, conferences and meetings with allied organizations. In addition, SNA launched a cam-

paign to establish uniform, national nutrition standards for foods at school, in an effort to reduce

the patchwork of standards that make it difficult for industry to offer healthy products at reason-

able prices.
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Meanwhile, SNA touched the lives of millions with its Vote for School Lunch 2006 promo-

tion, emphasizing healthy eating habits. Tied to National School Lunch Week, the initiative’s

scope and interactivity with operators and students were a first for SNA. Starting in August, stu-

dents voted for their favorite of five lunch entrées, personified by the cartoon characters of Sally

Salad, Pete Pizza, Heddi Spaghetti, Rocco Taco and Ricky Chicken. Each dish met federal

nutrition guidelines and could include such health twists as whole-grain flour and colorful veg-

etables. Vote for School Lunch was a hit with students, parents—even Congress!—and school

nutrition professionals. A quarter-of-a-million votes were cast; the Vote website received more

than 5 million hits; and related media coverage reached at least 65 million individuals. For its

remarkable efforts, SNA earned another Associations Advance America Award, as well as a

Platinum Hermes Creative Award from the Association of Marketing and Communication

Professionals. 

These events and campaigns provide a mere “taste” of the accomplishments made last

year by SNA and its sister organization, the School Nutrition Foundation (SNF, formerly the

Child Nutrition Foundation). During 2006-07, these organizations exceeded many expectations,

increasing public awareness of healthy school meals; raising the standards of professional

development; expanding services at meetings and events; and much, much more.

It’s said that with great gifts comes great responsibility. SNA has earned renown as the

voice of child nutrition not only within the United States, but also around the globe. As a result,

a new era of school nutrition was ushered in last year, when SNA announced the formation of

the Global Child Nutrition Foundation (GCNF). Among its many plans, GCNF will bring together

representatives of five countries, identified by the World Food Programme, in a special Forum

designed to help them develop school feeding programs appropriate to their unique needs,

economies and cultures.

Decades hence, when we reflect on SNA’s 2006-07 year, we will fondly remember the

creation and launch of this new Foundation. We look forward to that future day with the hope

that we will be looking back at concrete, identifiable differences that our efforts through GCNF,

SNF and SNA will have made in the lives of children around the entire world—including

the changes we will continue to make to improve programs and opportunities here in the

United States.





The Highlights
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¥ Across the United States, local school wellness policies (LSWPs) were required to be completed by July 2006

and in place for the 2006-07 school year. These policies cover student health and nutrition choices throughout

the school campus. From the drafting of this federal legislation through the ground-level implementation of the

individual policies, SNA has served in a key advisory role. Through its Local School Wellness Policy Campaign,

the Association has provided members with vision, valuable resources, educational seminars and research. In

recognition of its exemplary assistance in this endeavor, SNA was awarded the Associations Advance America

Award of Excellence from the American Society of Association Executives.

¥ SNA reached the public with award-winning education and awareness initiatives. Its annual Back to School

media tour touched nearly 70 million households. The Association’s “School Meals: Fuel for Success” Public

Service Announcement was seen in 21 million homes. SNA conducted its first nationwide National School

Breakfast Week Media Tour. Throughout 2006-07, SNA tracked incredible media coverage about healthy school

meals: 2,666 articles and 172 interviews. In honor of SNA’s outstanding work to spread key messages about

school nutrition, the Public Relations Society of America presented SNA with the 2006 Mercury Award of Gold.

¥ This year, the Association’s legislative advocacy priorities covered such crucial issues as adoption of national

nutrition standards for all foods served in school; elimination of the reduced-price school meal category; promo-

tion and protection of the federal child nutrition programs; initiation of school breakfast commodity support; and

expanded use of produce as healthy snacks for school children. With so many goals to accomplish on behalf of

America’s children, school nutrition professionals met at SNA’s 35th annual Legislative Action Conference in

Washington, D.C. More than 750 individuals attended—including 75 first-timers—and, during the conference,

lawmakers introduced three pieces of legislation related to school nutrition programs.

¥ The “Vote for School Lunch” campaign, a kid-friendly promotion that supported healthy eating habits and nutri-

tious school meals, raised awareness about school nutrition programs in more than 70 million households, with

approximately 10.5 million of those exposed to specific “Vote” coverage. Indeed, “Vote for School Lunch” was

the Association’s largest National School Lunch Week celebration ever. A quarter-of-a-million votes were cast in

the election, and the “Vote” website received more than 5 million hits. The campaign also received an

Associations Advance America Award of Excellence from the American Society of Association Executives and a

Platinum Hermes Creative Award from the Association of Marketing & Communication Professionals.

¥ SNA expanded its professional development programs dramatically during 2006-07. The Keys to Excellence pro-

gram, administered by SNA’s School Nutrition Foundation (SNF, formerly Child Nutrition Foundation), was

revised, with a comprehensive review of best-practice standards and such improvements as tighter verification,

additional resources and the introduction of the District of the Year Award. SNA/SNF also met member needs by

offering regional seminars on HACCP guidance and certifying instructors for the Healthy Edge workshop.

Numerous courses were made available online, and the number of credentialed school nutrition professionals

reached 925 individuals—an increase of nearly 11% since Spring 2006. Also, by the conclusion of this fiscal year,

more than $75,000 was awarded for SNF programs and initiatives, including program development, tuition assis-

tance, research and global outreach.



¥ Increasingly, school nutrition professionals not only must exercise an irreproachable knowl-

edge of child nutrition, business practices and federal regulations, but they also must pro-

mote their individual operations to an often-concerned public. SNA aided members with

their marketing initiatives by providing four new Backpack Brochures to send home to fam-

ilies and by making additional public relations tools available at a dedicated section on

SchoolNutrition.org. More than 900,000 Backpack Brochures about healthy eating habits

were distributed to families during 2006-07, while the new PR Tools section of SNA’s web-

site offered downloadable materials designed to help school nutrition professionals present

information to audiences of school administrators, local school districts, state legislators,

parents and many others.

¥ It was a groundbreaking year for School Foodservice & Nutrition, the award-winning flag-

ship publication of SNA. The March and April 2007 issues broke records for page count

and advertising revenue. During the fiscal year, SF&N also produced nearly 100 more

pages than 2005-06. Seeking to continue to raise the bar of publications excellence—and

align more closely with the Association’s new name and brand—SF&N also began work on

a name change and redesign. Its new look will debut with the August 2007 issue.

¥ In January 2007, SNA launched trendSetsTM, an innovative, long-term research project that

allows the Association to track the latest initiatives in school nutrition using information

provided by a select panel of leaders. The Association recruited more than 200 trendsetter

panel members, who agreed to answer questions on certain topics, such as ethnic foods,

marketing, beverages, kitchen set-up and equipment, fruits and vegetables, breakfast,

charge policies and the cafeteria environment. The responses are pub-

lished in a quarterly, subscription-based newsletter.

¥ To develop emerging leaders in the fight for children’s wellness, SNA

introduced a Future Leaders Program at its National Leadership

Conference, as well as a Chapter Leadership Day event at its Annual

National Conference. In addition, the Association promoted the benefits of

membership to such groups as school administrators, brokers and distrib-

utors, as well as child nutrition and health experts in other countries. This

year, SNA launched a State Assistance Program, designed to help state

affiliates assess, strengthen and make improvements to their finances,

governance, strategic plans, membership, certification and credentialing.

The first state affiliate approved to take advantage of this pilot program is

Wyoming SNA.
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¥ Industry members continued to intensify their support of SNA’s efforts to promote chil-

dren’s wellness. Dozens attended SNA’s semi-annual “Boot Camps”—two-day confer-

ences that immerse participants in the legislative and regulatory fundamentals of school

nutrition, as well as in the details of nutrition guidelines and market trends. Sponsorships

increased this year, particularly for the National School Breakfast Week and National

School Lunch Week promotions, which teach healthy eating habits and promote school

meals to the nation’s youth. In response to industry’s interest in earning the School

Nutrition Specialist (formerly, the School Foodservice & Nutrition Specialist) credential, an

effort traditionally undertaken only by operators working in schools and districts, SNA also

began development of an Industry Certification Program.

¥ SNA’s Annual National Conference (ANC) is expected to continue to take top honors as the

premier event in the school nutrition profession, featuring hundreds of exhibitors, valuable

education sessions, cooking demonstrations, fundraisers for professional development and

more in Chicago. This year, SNA pulled out the stops to boost attendance at ANC 2007,

streaming a promotional video featuring SNA President Janey Thornton and Keynote

Speaker Walter Scheib on its website. Other meetings that attracted members interested in

invaluable professional development, networking, legislative action and association growth

were the Child Nutrition Industry Conference, Legislative Action Conference, National

Leadership Conference and State Association Executive Conference.

¥ In July 2006, SNA made history when it formed the new Global Child Nutrition Foundation

(GCNF). The aim of this new Foundation is to assist developing countries in launching child

nutrition and school feeding programs that are based on their unique

needs and cultures. Throughout 2006-07, SNA invested in building

GCNF, from applying for tax-exempt status to preparing the

Foundation’s presence on the Internet. Most significantly, GCNF

worked with the World Food Programme to develop a program to assist

five identified countries most likely to benefit from the opportunity:

Ethiopia, Honduras, Kenya, Mali and Pakistan. Delegates from these

nations will engage in strategic planning at the Global Child Nutrition

Forum, held in conjunction with ANC in July 2007. As they seek to

implement these strategies in their home countries, GCNF will provide

continued guidance.

The Highlights – cont’d.
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Local school wellness policies (LSWPs) were required by Congress to be completed by July 2006 and in

place for the 2006-07 school year. These policies cover student health and nutrition choices—from the

cafeteria to the classroom to the playground. The mandate for creating these policies was established by

lawmakers in the Child Nutrition and WIC Reauthorization Act of 2004, with the goal of reducing childhood obesity

and ensuring healthy foods are available throughout every school participating in the National School Lunch Program

(NSLP). 

From the drafting of this federal legislation through the ground-level development and implementation of the

individual policies, SNA has served in a key advisory role, assisting members by providing valuable resources, edu-

cational seminars and vision. This year, the Association continued these efforts, tracking and analyz-

ing individual policies, sharing successful strategies of LSWPs and leading other efforts to help

members establish and continually improve their district policies.

Local School Wellness Policies

As LSWPs proliferated across the nation, SNA harvested information about policy development,

characteristics, scope, implementation strategies and evaluation plans. A team at Headquarters col-

lected nearly 900 LSWPs from districts in 49 states. To date, 240 policies have been analyzed as to

their types of requirements (guidelines on school meals, a la carte offerings, fundraising, nutrition

education, physical activities, etc.), as well as their enforcement or intensity (whether the policies

were mandated, recommended or simply encouraged). Using this analysis, the Association issued

two landmark reports: Foundation for the Future, which covered LSWPs at the 100 largest districts in

the nation, and Foundation for the Future II, which reported on 140 policies in small, medium and

large districts.

In December 2006, the focus shifted from policy development to policy implementation. SNA published arti-

cles at SchoolNutrition.org and in the member magazine, School Foodservice & Nutrition, to address members’ con-

cerns and to showcase models of success. 

In addition, in March 2007, SNA also held a second web-based seminar addressing LSWPs. Implementation

was the focus of “Your Local School Wellness Policy: Addressing the Challenges, Making it Work.” Sixty-four individ-

uals participated in the hour-long “webinar,” which featured commentary from three district director-level members.

Following the event, the transcripts were made available at SchoolNutrition.org; to date, they have been replayed by

more than two dozen visitors.

At press time, SNA was conducting a member survey on the status and scope of LSWPs. The findings are

scheduled for release in August 2007. Another project underway is a booklet highlighting successful strategies as

schools overcome challenges and capitalize on new opportunities related to creating healthy school environments.

This publication should be available (both in print and web form) early in the fall. 

Spotlight on Wellness
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These are but a few of the most recent components of SNA’s Local School Wellness Policy Campaign, which

has played an unprecedented and exemplary role in both the development and implementation of LSWPs. In recog-

nition of the Association’s efforts toward this initiative over the past two years, SNA was awarded an Associations

Advance America Award of Excellence from the American Society of Association Executives. This award honors

associations that propel the United States forward with innovative projects in such areas as skills training and devel-

opment, ethical standards, economic development, public education and the enhancement of democracy.

National Nutrition Standards

While the LSWP mandate gave rise to an overdue focus on health and nutrition in school settings, a negative conse-

quence has been a patchwork of local and state nutrition standards that pose logistical compliance difficulties, as

schools and school nutrition operations struggle to find products that meet their specific nutrition requirements. A

food that meets the criteria in one school district may not fit the criteria in a neighboring district. Creating multiple ver-

sions of the same product is a costly—and, in certain cases, simply impossible—challenge for food manufacturers.

Companies may be forced to discontinue sales in certain parts of the country, streamline their operations or

raise the cost of products made available to the school market. The domino effect is two-pronged: At a time when

reimbursement rates already lag behind genuine operating cost increases (and when requirements may have a nega-

tive impact on a la carte or other revenue sources), school nutrition departments may have to pay even more to

obtain products that comply with requirements. Or they may not be able to obtain products at all. Ultimately, this

could prevent children from receiving healthy, tasty foods they’re willing to eat and drive them to unregulated

sources, undermining the intent of LSWPs. 

Already, hundreds of operators responding to SNA’s LSWP implementation survey indicate that finding prod-

ucts that meet nutrition standards is posing a difficulty. Meanwhile, industry and operators together are calling for

national nutrition standards so that children’s needs can be met equally from coast to coast.

SNA has taken a leadership role in this effort. Its dual-focus approach includes drafting a proposed set of

standards and campaigning for legislative change. Association leadership appointed a 10-member National School

Food and Beverage Standards Task Force made up of operators and industry representatives to craft proposed

standards. The intent is that, assuming SNA should succeed in persuading Congress to mandate national standards,

America’s school nutrition professionals immediately will be able to present a proposal that reflects their expertise in

understanding the dietary needs of students, along with the operational restrictions for school nutrition departments. 

The Task Force intends to meet several times and plans to gather suggestions for the uniform national stan-

dards from school nutrition professionals and the public at large. After the standards are drafted, SNA’s Board of

Directors will review the document for approval. The initiative to establish national standards also will require a

strong legislative campaign. To learn more about this endeavor, turn to “Legislative Advocacy” on page 11.

Spotlight on Wellness – cont’d.

touching lives through wellness 9





Telling the World About Wellness

Year in and year out, wellness is a continual theme of SNA’s key messages about school meals. Throughout 2006-

07, SNA Headquarters seized every chance to provide professional insight and advice in the fight against childhood

obesity, whether in spokesperson interviews, print coverage, Backpack Brochures, a Public Service Announcement,

Internet tools, advocacy for making school meals more affordable or other national channels of communication.

Capitalizing on these opportunities, SNA was able to extend its knowledge of wellness to the world. Consider these

strides the Association made in public relations, legislative advocacy and partnerships with allied groups:

Public Relations
¥ From August through October 2006, SNA conducted its annual Back to School media tour,

promoting healthy school meals to the public. The 30 SNA member spokespersons in the

Spokesperson Network participated in 20 TV interviews in 10 major media markets.

Nationally, they were seen by an audience of 10.1 million households! In addition, 34 radio

interviews took place in nine markets, with an estimated audience of more than 5 million. Print

coverage reached a circulation of more than 60 million readers.

¥ The Association’s “School Meals: Fuel for Success” Public Service Announcement (PSA)

was revised to include the new SNA logo and drive viewers to learn more about school meals

at SchoolNutrition.org. The PSA educates families on how school meals help kids perform

better in the classroom and on the playing field. The PSA was revised in time for the 2006

back-to-school season and has reached more than 24.5 million households to date. This con-

stitutes a total advertising value of approximately $243,000 in donated airtime.

¥ Adults also could obtain valuable information by visiting the Association’s new, parent-

focused micro-website at www.schoolnutrition.org/parents. This Internet portal connects par-

ents with nutrition news, information about local school wellness policies, kid-friendly nutrition

education and much more. Parents also can find a link to the “Vote for School Lunch” website (see page 15 for

more information).

¥ Throughout 2006-07, SNA tracked 2,666 articles and 172 interviews of healthy school meals media coverage. As

in years past, these numbers demonstrate the Association’s commitment to educating the public and connecting

children with the nutritional benefits of school meal programs.

¥ In honor of SNA’s public awareness efforts, communications and marketing work, the Public Relations Society of

America awarded SNA with the 2006 Mercury Award of Gold in the category of 2005 non-profit media relations.

Legislative Advocacy
¥ During 2006-07, SNA continued to take a leadership role on the issue of national, uniform nutrition standards

for all foods served on campus (see page 9). The Association organized discussion forums at its Annual National

Conference 2006, Committee Days 2006, Child Nutrition Industry Conference 2007 and Legislative Action

Conference 2007. While SNA’s National School Food and Beverage Standards Task Force works with experts to

draft proposed standards, the Association has undertaken advocacy work to encourage adoption of legislative lan-

guage that would establish uniform standards for school meals and competitive foods. At press time, SNA’s advo-

Public Awareness
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cacy team was working with Capitol Hill staff to add language to the 2007 reauthorization of

the Farm Bill that would call for Congress to authorize the U.S. Department of Agriculture

(USDA) to develop a national nutrition standard for schools served anywhere on campus.

¥ Many children who qualify to pay the reduced-price rate for a school meal simply cannot

afford to do so. By eliminating the paperwork, time and money involved in processing

reduced-price applications—and using the WIC income structure to expand the free catego-

ry—school nutrition professionals could gain the resources necessary to feed every hungry

child in this country. For these reasons, SNA has campaigned for several years to eliminate

the reduced-price meal category (ERP). Congress authorized pilot programs in five

states to test the efficacy of ERP but, to date, has not funded these pilots. When Congress

experienced a controlling party change in November 2006, the Association recognized an

ideal opportunity to redouble its campaign for funding, and, last year, legislation (H.R. 1344)

was introduced to fund the pilot programs. At press time, more than 55 cosponsors and 17

organizations are backing this legislation, and SNA has coordinated a grassroots letter-

writing campaign, generating more than 2,800 letters to Congress. The Association also has

been in discussions with senators to identify a sponsor for a companion bill.

¥ SNA’s legislative team also has been working to identify cosponsors for additional child

nutrition legislation. This includes the Child Nutrition Promotion and School Lunch

Protection Act (S. 771/H.R. 1363), which would revise the definition of Foods of Minimal

Nutritional Value and expand the “time and place” rule, allowing the Secretary of Agriculture

to have authority over all food and beverages sold on the school campus during the school

day. The position of the Association is that this would serve as a welcome step toward the

introduction of national nutrition standards for all foods on the school campus.

¥ In addition, the Association advocated for the establishment of commodity support for the

School Breakfast Program and an expansion of the successful Fruit and

Vegetable Program, which provides free produce as healthy snacks for

students. For the latter objective, at press time, at least seven bills have

been proposed that include related language: H.R. 208 (Expansion of the

Fruit and Vegetable Pilot Program to 5 States), H.R. 1551 and S. 919

(Healthy Farms, Foods, and Fuels Act of 2007), H.R. 1600 (EAT Healthy

America Act), H.R. 2364 (Local Food and Farm Support Act), S. 1031

(School Food Fresh Act of 2007) and S. 1160 (Specialty Crops Competition

Act of 2007).

¥ Looking beyond our borders, SNA also has supported the McGovern-

Dole International Food for Education and Child Nutrition Program (H.R.

6229), which would increase the funding of a longstanding initiative that 

allows America to play a vital role in assisting school feeding programs 

in developing countries. The program provides aid in the form of U.S. 

agricultural commodities, plus financial and technical assistance to 

school feeding programs, as well as maternal and child nutrition projects.
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Its key objectives are to reduce hunger and to improve literacy and participation in primary

education. In particular, the program is directed at girls, because, of the estimated 120 mil-

lion school-age children around the world who are not enrolled in school, the majority are

girls. This program is administered by the Foreign Agricultural Service of the USDA.

¥ With so many goals to accomplish on behalf of children both here in America and world-

wide, school nutrition professionals met at SNA’s 35th annual Legislative Action

Conference in Washington, D.C., in March 2007. Participants learned firsthand about the

inner workings of the democratic process, met with elected officials and staff and participat-

ed in a forum about the challenges facing school nutrition programs both locally and nation-

ally. More than 750 individuals attended—including 75 first-timers—and, after the event,

lawmakers introduced three pieces of legislation related to school nutrition programs.

Allied Groups

Just as the process of developing and implementing LSWPs has drawn communities together

to better combat childhood obesity, SNA continues to strengthen its outreach efforts with

allied organizations. For example, SNA representatives meet with members of staff from

Congress and USDA on a regular basis to discuss current issues and promote the

Association’s legislative priorities. In addition, the Association has participated in extensive

meetings with such organizations as

Objectives for these meetings varied from casual alliance building to

strategic brainstorming to mutual education opportunities, as SNA and its

allies discussed a host of topics from the commodity program to avian

influenza to nutrition standards. 

In addition, SNA leadership and staff increased the Association’s

presence at numerous national and regional meetings of key allies. This

included exhibiting and/or giving presentations at conferences of, for

example, the National School Boards Association, the Association of

School Business Officials International and the International Food

Information Council. 

Public Awareness – cont’d.

Action for Healthy Kids
Alliance for a Healthier Generation
American Beverage Association
American Dietetic Association
American Society of Horticultural

Science
Center for Science in the Public

Interest
Food Research and Action Center
Friends of the World Food

Programme

Grocery Manufacturers of America/
Food Processors Association

International Food Information
Council

National Dairy Council
National Education Association
National PTA
National School Boards

Association
Snack Food Association
United Fresh Produce Association
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A Vote for Wellness

A vote for school meals is a vote for wellness. That’s the message SNA brought to student customers and their par-

ents in 2006-07, with the help of dynamic promotions that encouraged children to “Vote for School Lunch” and to

explore “A World of School Breakfasts.” These celebrations led up to National School Lunch Week (October 9-13,

2006) and National School Breakfast Week (March 3-7, 2007), respectively. Take a look.

National School Lunch Week 2006

SNA’s exciting, national “Vote for School Lunch” campaign (which benefited from extensive support from the

International Dairy Foods Association) featured five entrées as the election’s official “candi-

dates”: Heddi Spaghetti, Pete Pizza, Rocco Taco, Ricky Chicken and Sally Salad.

Accompanying promotions mirrored all the familiar aspects of democratic elections, with the

candidates identifying their platforms and SNA encouraging individual schools to conduct

debates, rallies and, of course, individual voting. 

Beginning in mid-August 2006 and continuing into National School Lunch Week (NSLW),

students cast approximately a quarter-of-a-million votes for these favorite school meal entrées

online at www.voteforschoollunch.org and using paper ballots in their school cafeterias. Mem-

bers attracted this kind of participation by taking advantage of such resources as the traditional

online toolkit (made available this year with support from Otis Spunkmeyer), as well as products

available through the SNA Emporium.

Meanwhile, the Association pumped up its efforts to generate media coverage of this

exciting campaign. At SNA’s 2006 Annual National Conference, school nutrition professionals

gathered for a special session on how to make the most of their “Vote” promotions—including a

well-received candidate “fashion show” and Q&A session with school nutrition professionals who created the cos-

tumes. Meanwhile, television coverage was excellent. SNA sent a camera crew to videotape the celebrations at one

selected school, and many other stations picked up the footage. In addition, SNA persuaded several stations to

cover “Vote” events in their own communities. The Association also partnered with the Cartoon Network, using its

“Get Animated” campaign (designed to encourage children to develop healthy habits for eating and exercise) to pro-

mote the vote.

To leverage the popularity of “Vote for School Lunch” toward the purpose of legislative change, SNA also

organized a congressional lunch on Capitol Hill in September 2006. The meal featured the candidate entrées and

included speeches from two members of Congress and SNA representatives. Seventy-five congressional staff repre-

sentatives and four lawmakers attended, and the event received great media attention.

NSLW and NSBW
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The results of these efforts exceeded expectations. SNA members recognized the quali-

ty and value of this new twist on NSLW, with more than 40,000 downloads of online member

tools—a mark of record participation. Additionally, more than 90% of SNA members rated the

campaign “Good to Excellent.” The campaign ultimately helped SNA achieve record public

awareness about healthy school meals in more than 70 million households, with approximately

10.5 million of those receiving specific “Vote” coverage.

Indeed, “Vote for School Lunch” was the Association’s largest NSLW celebration ever.

As mentioned, a quarter-of-a-million votes were cast; the “Vote” website received more than 5

million hits; and Pete Pizza, with his healthy, whole-grain crust, extra vegetables and delicious

taste, was declared the victor. With such fantastic results, it’s no surprise that the campaign

also received an Associations Advance America Award of Excellence from the American

Society of Association Executives, as well as a Platinum Hermes Creative Award from the

Association of Marketing & Communication Professionals.

National School Breakfast Week 2007

National School Breakfast Week (NSBW) celebrations couldn’t come at a more opportune

time. The School Breakfast Program (SBP) is operated in approximately 75,000 schools and

childcare facilities, with nearly 10 million meals served each day. Although participation in the

SBP has increased steadily, it still pales in comparison to the 30 million lunches served each

day through the NSLP. Breakfast served in school is an important safety net for students who

skip breakfast at home for reasons ranging from available time to family finances, and

research has proven that it enhances students’ academic success, improves their health and

reduces disruptive classroom behavior. With the theme, “A World of School Breakfasts,”

school nutrition professionals could reach out during NSBW to draw in students who other-

wise would fall through the cracks.

“A World of School Breakfasts” inspired school nutrition professionals to take their stu-

dent customers on a virtual trip around the world, with menus that reflected the flavors of dif-

ferent countries, kid-friendly activities, prizes and exotic decorations. And for the first time,

SNA conducted a national NSBW Media Tour. With assistance from the Kotchen Group, a
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public relations firm, SNA spokespersons secured interviews on television and radio in Denver

(6), Miami (4), Boston (2), Washington, D.C., Houston and Tampa, plus two stations with

national reach. National print coverage totaled 16 articles. With publicity advice and materials

from the NSBW Toolkit, which was made available with support from General Mills Bakeries

and Foodservice, members continued to attract local media coverage, as well.

Looking to the Future

Due to the wonderful member and student response to “Vote for School Lunch,” SNA is bring-

ing back the campaign theme and introducing five new candidates for NSLW 2007. The five

candidates are Pippa Potato, Jesse Wrap, Biff Burger, Patty Mac ‘n’ Cheese and Yumi Rice

Bowl. These candidates were chosen based on member and student feedback, as well as

trends in school meals. A big change to this year’s promotion is a challenge to students to

create their favorite candidate as part of a special contest. Three national winners will be

selected and professionally designed in order to compete in the 2008 “Vote for School Lunch”

elections. To date, the International Dairy Foods Association and Land O’Lakes will help sup-

port the “Vote 2007” campaign, and the Cartoon Network has renewed its partnership with

SNA to publicize the promotion.

NSBW 2008 also will up the ante in SNA’s quest to bring the message of wellness to

kids across America. SNA already is creating a major campaign, “School Breakfast: Fuel Your

Imagination,” for NSBW 2008, which will kick off in November 2007 and end in March 2008.

The Association is preparing tools for members to help them increase participation in the

event—and in school breakfast all year long. Elements of the campaign include a participation-

tracker sweepstakes, as well as access to the Expanding Breakfast course (online at CNU at

SchoolNutrition.org), which outlines innovative methods of breakfast distribution, from grab ‘n’

go to breakfast in the classroom. For kids, the campaign will feature a creative writing contest

and a website at www.schoolbreakfast.org. The website will offer fun facts and games about

school breakfast, and the three winning student stories will be professionally illustrated and

published there. To date, General Mills Bakeries & Foodservice and the National Dairy Council

have agreed to lend support to this promotion. There’s more in store!

NSLW and NSBW – cont’d.
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Wellness Education & Training

The fight for children’s nutritional health and wellness is only as good as the training of the school nutrition profes-

sionals who serve them. Members rely on the Association for up-to-date education, certification, credentialing and

other professional development resources and opportunities. Throughout the year, SNA continually updated its offer-

ings, making them available and convenient to more professionals than ever before. Highlights of changes and addi-

tions to educational programs and services offered by SNA and its Foundation follow.

Credentialing

The very name of this organization—the School Nutrition Association—reflects the professionalism of its members,

the core mission of the programs they operate and the advances in technology, training, food safety, nutrition and

other hallmarks of the school nutrition profession. To align the Association’s Certification & Credentialing Program

more closely with this brand, SNA changed the name of its credential from School Foodservice & Nutrition Specialist

to School Nutrition Specialist (SNS). Additionally, the new name and acronym carry the benefit of being easier to say

and remember.

This prestigious program continued to enjoy increasing popularity, as the number of successful applicants

reached 925 individuals—a boost of nearly 11% since Spring 2006 figures. A mark of distinction among colleagues

in the profession, the SNS credential also communicates to school officials, families and communities at large the

quality and expertise of the school nutrition operation and its staff.

Keys to Excellence

The Keys to Excellence program is administered by the School Nutrition Foundation (formerly, Child Nutrition

Foundation; another name change to align with the SNA brand). Keys enables members to benchmark their school

nutrition operations’ quality; assess their programs against objective, national standards; demonstrate their districts’

commitment to excellence; and earn respect from their peers, employees and the school community. Last year,

through generous funding provided by the National Dairy Council, the Keys application and verification process

underwent a major review and evaluation. All reviews, revisions and recommendations are being handled by SNA’s

Nutrition Committee and a Keys Ad-Hoc Committee. These groups are focusing on a comprehensive assessment of

best-practices standards, tightening verification, adding resources and introducing the District of the Year Award.

These changes will make Keys even more effective for those participating, as well as for those who earn the

District of Excellence designation. A new and improved look and feel for Keys will augment the re-launch of the pro-

gram this fall. Also, a fresh, aggressive marketing campaign will reach out to members, non-members and school

administrators, helping participants to enhance the image of their programs.

Professional Development
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Regional Education

To meet the continually evolving training needs of SNA members last year, SNF established

“on-the-road” regional training seminars. These workshops were based on the success of the

2004 Local Wellness Policy Seminars. In 2006-07, they focused on help for the implementation

of HACCP-based food-safety plans. In addition, SNA launched a trainer-certification program

to ensure that its programs delivered consistent quality. More details about these and other

programs follow.

¥ HACCP seminars were held in Birmingham (Ala.), Boston, Chicago, Cincinnati, Cleveland,

King of Prussia (Pa.), Los Angeles, Monroe (La.), Phoenix, Pickwick Landing (Tenn.), Seattle

and Tucson. Another is scheduled for the Annual National Conference (ANC) this summer. 

¥ Healthy Edge Trainer Certification Workshops took place in 2006 in San Antonio, Denver,

Philadelphia and Nashville (Tenn.). One more train-the-trainer event will be held in Chicago

at SNA’s 2007 ANC. The program has resulted in a database of 109 certified SNA trainers

qualified to assist chapters and states in providing the Healthy Edge workshops.

¥ Children learn by following good role models, and, during 2006-07, the Eat Smart, Get

Moving! program, sponsored by the National Dairy Council (NDC), helped members

achieve their best to set good examples for their student customers. This personal well-

ness program was created by SNF program managers and NDC and launched at ANC

2006 in Los Angeles. Participants were eligible to win prizes by earning nutrition and activi-

ty points that translated into steps along a route from Los Angeles to Chicago. More than

100 teams reported progress throughout the “walk.” By popular demand, the program will

be back, with improvements, in 2007-08.

Online Education

Aside from the many offerings mentioned above, members also can find professional training

through Child Nutrition U (CNU), which offers a convenient array of online courses on topics

from food safety to finances to the marketing of milk. To remain ahead of the curve of mem-

bers’ needs, SNA/SNF introduced several changes to CNU during 2006-07.

¥ SNF collaborated with the CNU vendor to host additional food-safety, nutrition and nutri-

tion education courses. These courses were applicable for many state training require-

ments. At press time, 41 individuals had signed up for the food-safety courses, and 917

had registered for the nutrition and nutrition education offerings.

¥ A partnership with Horizon International Software has resulted in placing “TrainSmart”

food-safety and sanitation mini-courses on CNU. In an innovative effort to reach all mem-

bers, regardless of their available technologies, this program allows participants access not

just through a computer, but also through point-of-sale systems, allowing them to use the

program onsite in schools or off-site at home or elsewhere.
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Professional Development – cont’d.

¥ Designed to help school nutrition directors and managers hone their skills in procurement,

the Prime Purchasing Practices course was added to CNU in 2006. To date, nearly 100

students have taken this course.

¥ An online version of the already-popular Expanding Breakfast course, which reveals inno-

vative methods for breakfast service in school, was made available in early 2007. At press

time, 19 students have completed this version of the program.

¥ Healthy Edge: Building Healthy School Meals covers food safety, nutrition, educating stu-

dent customers and marketing. Since April 2006, more than 500 students have taken the

online version of this course.

¥ A brand-new Bridges to Wellness program provides dairy-based nutrition education les-

sons that connect the classroom and cafeteria. Sponsored and developed by the National

Dairy Council, its two sets of lessons cover Grades 5-10. These were scheduled to be

available for downloading at SchoolNutrition.org by press time.

Tuition Assistance

Understanding the financial challenges of ongoing education, SNF continued to push the

envelope in providing scholarships and other forms of tuition assistance. The support of indus-

try is invaluable in this endeavor!

Over the course of 2006-07, more than $75,000 was awarded for SNF scholarships,

research and global outreach initiatives. Generous sponsors include The Schwan Food

Company (Schwan’s Food Service Scholarship), Handgard (Nancy Curry Scholarship), Lincoln

Foodservice (ANC Scholarship) and Winston Industries (ANC scholarships; a new LAC Policy

Scholar Scholarship; a continuing education scholarship for SNA members and their depend-

ents in any course of study; and global education exchange scholarships

for SNA members who attend and present at international conferences).

In addition to industry support, SNF relies on several annual

fundraising events to generate monies for its programs. These include the

Silent Auction (held during ANC), the “Chippin’ for Children” golf tourna-

ment (held during the Child Nutrition Industry Conference) and the “A

Possible Dream Gala” (held in conjunction with the Legislative Action

Conference). Nearly 500 people turned out for this year’s Gala, raising a

record-breaking $130,000. Three heroes of child nutrition were recognized

at this star-studded event: Catherine Bertini received the Gene White

Lifetime Achievement Award for Child Nutrition, while Patrick McCoy, SNS,

and Lynnelle Grumbles, SNS, were recognized as 2006 Industry Member of

the Year and 2006 Outstanding Director of the Year, respectively.
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The Wellness Toolbox

When SNA members have questions about wellness, they need look no further than the resources available at their

fingertips. During 2006-07, SNA continued to provide school nutrition professionals with tools not only for their own

advancement, but also so that members could educate student customers, their families and local allies about

healthful habits. From colorful public relations and educational materials that could be used by any school nutrition

operator across the nation to award-winning coverage in School Foodservice & Nutrition, SNA members could rely

on both Internet and print resources to further the cause of children’s wellness.

Internet Resources
¥ SNA members can reach out to parents, school administrators, teachers, state legislators

and other audiences using an array of downloadable public relations materials, available at a

dedicated member-exclusive PR Toolkit section on SNA’s website. Launched this spring, the

PR Toolkit section boasts customizable PowerPoint presentations designed for audiences of

parents, community members and state legislators. This section on the website also includes

downloadable templates of letters and handouts, including a brochure for parents in English

and Spanish. Other features include a sample letter to the editor, media call tip sheet, pres-

entation tips, fact sheets and talking points. To access the PR Toolkit section, members can

go to SchoolNutrition.org and click on “Tools You Can Use.” User names and passwords are

required for access.

¥ SNF added to its popular series of Backpack Brochures, marketing and education pieces

designed for school nutrition professionals to give to students, who then take them home to

their parents. SNA members could purchase a maximum of 10 packages of 100 brochures

through the Emporium for only the cost of shipping and handling. Downloadable versions

also were available on SchoolNutrition.org. Four new editions were produced in 2006-07:

Bread is Essential for Growing Bodies, sponsored by the Grain Foods Foundation; Bringing Wellness Home, spon-

sored by the National Dairy Council; Nutrition Reference Guide for Busy Parents: What Should Kids Eat Every Day,

sponsored by McNeil Pharmaceuticals (maker of Splenda®); and Love Your Veggies, sponsored by Hidden Valley

Ranch. The brochures covered a wide range of topics, from the goodness of grains, portion distortion and daily-

recommended serving sizes to healthy snacking ideas, fitting dietary goals into busy schedules and the power of

produce. More than 900,000 total copies of the entire series have been distributed.

¥ E-newsletters (electronic news bulletins delivered directly to subscribers’ e-mail accounts) flourished last year.

Tuesday Morning, covering legislative concerns and news from Capitol Hill, made the final transition from its

beginnings as a printed mailing to an official e-newsletter, with more than 5,600 members receiving it every

week. Meanwhile, Industry Insider, a monthly e-newsletter for SNA’s industry members, brings targeted news and

information to vendors. And, as always, CN Direct: Child Nutrition News from SchoolNutrition.org serves as a bene-

fit for SNA members and as a public awareness resource for other advocates of child nutrition. CN Direct contin-

ues to soar in popularity, with requested subscriptions surpassing 12,200. This constitutes an increase of more

than 2,000 new subscribers in a single year.

Media Resources
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¥ CN Marketplace, also available at SchoolNutrition.org, underwent an extreme makeover

last year. In November 2006, SNA introduced the revamped version of this online service,

which SNA members can use to find valuable listings of the latest products and services

available from the foodservice industry. Members have the option of searching by product

category or by keyword.

¥ In addition, SNA expanded the online offerings of its web shopping cart to more than 40

different “products”—such as meeting registrations, membership renewals and research

publications—and continued to add new ones right up to press time. The online shopping

cart has proven to be a preferred method of purchase for many SNA members. From

August 2006 through June 2007, members have used it to purchase approximately a quar-

ter-of-a-million dollars’ worth of products and services. SNA also revamped its online

Bookstore to make it easier for members to purchase publications and research tailored

specifically for the school nutrition profession and market. 

Magazine

It was a landmark year for School Foodservice & Nutrition, SNA’s award-winning flagship

publication. SF&N produced nearly 100 more pages than in 2005-06, with the March and April

2007 issues breaking records for both total page count and advertising revenue (crossing the

$2 million mark). The magazine also earned an APEX Award for Education and Training Writing

(“Much Ado About Allergies,” October 2006).

SF&N magazine serves as a major member benefit to more than 50,000 school nutrition

professionals nationwide, with a stellar record of providing breaking news,

valuable guidance, case studies and more. From School Food Service

Association News (1947-51) to School Foodservice & Nutrition (1994-

2007), SNA’s official magazine has had a number of different names and

looks. But there’s one thing that hasn’t changed: its mission to deliver

articles designed to help school nutrition professionals improve their pro-

grams and grow professionally and personally.

While members keep raising the bar in their school nutrition oper-

ations, SF&N does, too. The magazine sought to upgrade its look—and

align more closely with the Association’s name change in 2004—by

completing its own name change and redesign at the conclusion of this

fiscal year. The new magazine will debut with the August 2007 issue,

featuring a profile of incoming SNA President Mary Hill.
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Research
¥ SNA’s peer-reviewed The Journal of Child Nutrition & Management, available exclusive-

ly online, bid farewell to Editor Dr. Jeannie Sneed, RD, SNS, professor at Iowa State

University, who stepped down after 10 years of distinguished service. At press time, SNA

was seeking a new editor to command this valuable research publication. The Journal con-

tinued to deliver the results of studies focused on different areas of school nutrition opera-

tions. Articles in 2006-07 examined such subjects as a la carte offerings, combating child-

hood obesity, recess before lunch, improving the nutritional quality of school meals and

summer feeding programs.

¥ To help SNA members stay on the cutting edge, the Association launched trendSetsTM, an

ongoing research project that allows the Association to track the direction and evolution of

school nutrition operations using information provided by a select panel of school nutrition

leaders. The project was introduced in January 2007 at the Child Nutrition Industry

Conference, and SNA has recruited more than 200 “trendsetter” panel members, collecting

information from them each month during the school year on specific topics. The results

are published in a quarterly, subscription-based newsletter. trendSetsTM topics for 2007

include ethnic foods, marketing, beverages, kitchen set-up and equipment, fruits and veg-

etables, breakfast, charge policies and the cafeteria environment. Subscriptions are avail-

able for a fee to operators and industry.

¥ SNA prepared for the compilation and publication of its popular operations survey. School

Nutrition Operations Report: The State of School Nutrition 2007, scheduled for release

at SNA’s Annual National Conference in July 2007, includes information collected in

February and March 2007 from 1,174 school nutrition directors in every state (except

Hawaii) on such topics as participation, meal charges, food safety, pro-

curement, lunch periods, payment systems, HACCP and funding. For

example, more than 85% of districts reported that a HACCP-based food-

safety plan has been implemented in all grade levels. School nutrition

directors also identified funding and the cost of food/food preparation as

the most pressing issues facing their districts. 

¥ SNA also continues to survey members on various topics to help deter-

mine future Association programs and services. Recent surveys have

requested feedback on professional development, as well as technologi-

cal needs.

¥ The 2006 edition of the Little Big Fact Book won an APEX Award in

One-of-a-Kind Print Publications. This book serves as a comprehensive

resource, full of statistics and research about the complex school nutri-

tion business.

Media Resources – cont’d.
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Rallying for Children’s Wellness

Member recruitment to the School Nutrition Association is crucial for promoting child wellness. There is strength in

numbers, and those who participate in SNA activities inevitably discover such advantages as fresh ideas, best prac-

tices and a greater presence with the media, policymakers and allied groups. Knowing that children are counting on

their school officials to make the right choices regarding their meals, nutrition education and more—every day of the

school year—SNA has worked to inspire new leaders who will continue making a difference in children’s lives.

¥ To develop emerging leaders, SNA introduced its Future Leaders Program at its annual National Leadership

Conference. State affiliate presidents may nominate one person per state to attend this two-day event, which

focuses on teaching association governance skills and nourishing a network of future lead-

ers. Meanwhile, the annual National Leadership Conference itself is critical in training state

affiliate leaders. Also, at the Association’s 2006 ANC, SNA launched a Chapter Leadership

Day event designed to help attendees form plans toward leading their chapters through a

successful year. Topics ranged from programs and services to member recruitment. Chapter

Leadership Day will be offered again at ANC 2007.

¥ To foster partnerships and broaden its membership base, SNA encouraged specific groups

to recognize the benefits of joining SNA. For example, in order to enhance teamwork across

the diverse roles played by adults within every school district, SNA produced a new brochure

and special micro-website for school administrators at www.schoolnutrition.org/schools.

Also, a plan for recruiting new members in the broker and distributor category is being

developed. And, looking forward to the larger picture of children around the world, SNA has

initiated an implementation plan to explore the possibility of adding an International

Affiliates Council to SNA membership.

¥ To project a classic, consistent, branded image, SNA created two attractive, pull-up, “Join

SNA” exhibits that it can showcase at state affiliate and allied organization meetings and events. At press time,

these sturdy, travel-friendly exhibits had been featured at 14 state affiliate conferences.

¥ Also this year, SNA launched a State Assistance Program, designed to help state affiliates assess, strengthen

and improve their finances, governance, strategic plans, membership, certification and credentialing. The first

state approved to take advantage of this pilot program is Wyoming SNA. In addition, the number of states partic-

ipating in the Direct-to-National Processing Program reached 100% completion, fulfilling a bylaw passed by

SNA’s 2005 House of Delegates to streamline the membership process.

¥ SNA continued to conduct two annual seasonal membership drives, as well as its year-long peer-recruitment

program—all with impressive success. The annual 2006 Fall Membership Drive attracted 2,300 new members.

This is the greatest number of new members that SNA has recruited over its last four fall campaigns. In addition,

the annual 2007 Spring Membership Drive soared to 100% state participation for the second consecutive year.

The Association also conducted its peer-recruitment Annual Membership Campaign from June 2006 through May

2007. Celebrating SNA’s 60th anniversary in 2006, the campaign offered the diamond-anniversary theme, “It’s

Your Time to Shine.” With a diamond necklace, a scholarship and more among the prizes for the top recruiters,

the campaign attracted more than 5,000 members.

Membership

touching lives through wellness 27

COMING 
TOGETHER

Every SNA state affiliate

has entered the Direct-to-

National Processing

Program, fulfilling a bylaw

passed in 2005 to stream-

line the membership

process.



20     touching lives through wellness     



Leading the Way for Wellness

Every year, SNA Industry members renew their commitment to children’s wellness, whether it involves reformulating

their product lines, supporting professional training for school nutrition operators or pushing for legislation that

ensures safe, healthy meals for every child in America. Last year, SNA was proud to partner with school nutrition

manufacturers on initiatives both new and proven by time, from offering a “Boot Camp” to train Industry members

about the intricacies of school meal programs to arranging sponsorships that enhance the expertise of school nutri-

tion professionals.

¥ With 55 million potential student customers coming into school cafeterias every school day, the school market

presents an ideal arena for promoting wellness products that can affect children’s health for

lasting change. However, with local school wellness policies, changing regulations, procure-

ment restrictions and other complexities, the school market poses unique challenges to food

manufacturers. To make sense of this market segment—and better serve America’s school

nutrition professionals—an increasing number of Industry members have begun sitting for

the SNS credentialing exam, traditionally taken only by operators working in schools and

districts. Sixty-three have earned the credential to date. Likewise, in response to the enthusi-

asm of Industry for demonstrating to customers their understanding of this business, the

Association has begun development of an Industry Certification Program.

¥ SNA also continues to offer semiannual “Boot Camps”—intensive, two-day conferences that

immerse participants in child nutrition legislative and regulatory fundamentals, school meal

nutrition guidelines and market trends. Sold-out “Selling to the School Market” Boot Camps

were conducted in November 2006 and May 2007. Considering the response to this pro-

gram, SNA looks forward to furthering its service to Industry by expanding the maximum

registration at Boot Camps scheduled for the coming year. SNA also expanded the number

of Industry-focused educational sessions at its Annual National Conference and Legislative

Action Conference.

¥ The Patron Program continued to thrive, bringing the 74 Industry participants that make extraordinary commit-

ments to SNA such benefits as free and discounted meeting registration and exhibit rates; networking, publicity

and list-rental services; and industry news in the form of newsletters, access to restricted areas of

SchoolNutrition.org and SF&N magazine subscriptions.

¥ Industry members also took advantage of sponsorship opportunities of SNA programs and services that assist

school nutrition professionals in honing their skills, promoting their expertise and making an impact on children’s

lives. Traditionally, sponsorships have supported key professional development and training programs, as well as

services, speakers and events at annual conferences. Association sponsors also helped make available promo-

tions that teach, encourage and reward healthy eating habits directly to the nation’s youth. In 2006-07, SNA saw

a rise in significant “in-kind” support, and the Association has introduced multi-year sponsorship agreements to

enhance the stability and efficacy of such important programs in the fight against childhood obesity.

Industry
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During 2006-07, the following companies served as generous SNA sponsors, leading the way

for wellness.

ADM
Advance Food Company
Apple & Eve
Barilla America, Inc.
Basic American Foods
Campbell Soup Company
ConAgra Foodservice
Cool School Café
Corbin Kitchens/Edibowls
CresCor
Duke Manufacturing
East Side Entrees
Galley, Inc.
General Mills Bakeries &

Foodservice
Genuine Alaska Pollock

Producers
Hidden Valley/The Clorox

Company
Hobart

Horizon Software
International, LLC

ITW Food Equipment Group
LLC/Vulcan Steam

International Dairy Foods
Association

J & J Snack Foods
Kellogg’s Food Away From

Home
Land O’Lakes Dairy Foods
Mars Nutrition for Health

and Well-Being
McCain Foods
National Dairy Council
Nestlé Waters North

America
Otis Spunkmeyer, Inc.
Pacific Northwest Canned

Pear Service
Perdue Farms, Inc.

Pierre Foods
Puft ‘n Stuft by Shepherd

Foods, Inc.
RATIONAL Cooking

Systems, Inc.
Rich Products Corporation
School-Link Technologies
SFSPac Food Service

Sanitation Systems
Sunkist Growers
The Coca-Cola Company
The Dannon Company
The Schwan Food Company
Tony Roberts Company
Tyson Foods, Inc.
U.S. Foodservice
Vulcan-Hart Company
Winston Industries

Industry – cont’d.
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Member of the Year!
Mimi Ford, national school foodservice sales manager

for J&J Snack Foods Corporation, was named the fifth

annual recipient of the Individual Industry Member of the

Year Award from SNA. Ford will be honored at the School

Nutrition Foundation’s “A Possible Dream” Gala on Tuesday,

March 4, 2008, in Washington, D.C. Past winners include

Pat McCoy, SNS, vice president of school foodservice sales

for Schwan’s Foodservice; Tami Cline, SNS, owner and con-

sultant, Cline Consulting, LLC; Jean Harris, school/govern-

ment relations specialist for Pierre Foods; and Shirley J.

Brown, SNS, director of national training for Rich Products

Corporation.







Meeting for Wellness

Where there is a meeting of minds, there is power to change the world. SNA’s annual conferences remain the premier

meetings in the school nutrition profession, bringing members together to find fresh ways to expand and encourage

wellness for children across the nation. Members benefit from best-practice ideas, strategic problem-solving, new-

product previews and networking opportunities available at such events as the Child Nutrition Industry Conference

and the Annual National Conference. And, last year, SNA took its meetings to a new level when the Association

transformed the Global Child Nutrition Forum into the genesis of a new, global foundation—taking one more step

toward wellness for children around the world (see page 35). Enjoy this tour of SNA’s meetings and events.

Meetings & Events
¥ The Annual National Conference (ANC) takes top honors as the school nutrition event of

the year, with hundreds of exhibitors, valuable education sessions, cooking demonstrations,

fundraisers for professional development and much more. This year, SNA applied a number

of new marketing initiatives focused on driving attendance at ANC 2007. In particular, mem-

bers praised a new promotional video featuring SNA President Janey Thornton and ANC

General Session Speaker Walter Scheib, which was played at SNA’s Legislative Action

Conference and its National Leadership Conference and was featured at the SNA website.

Members also received an e-mail blast and had the opportunity to participate in a fantastic,

new sweepstakes campaign. During the sweepstakes, held between October and December

2006, a postcard mailing alerted members to their chance to win a free ANC registration.

This promotion stood out from ordinary direct-mail promotions—of 19,716 postcards sent,

SNA received some 2,400 unique entries. This constitutes a response rate of more than

12%. When one considers that a response rate of over 5% is very good in the world of

direct mail, this overwhelming reaction was beyond expectations!

¥ Members continued to gain strength from the core line-up of SNA meetings. In addition to ANC, the Child

Nutrition Industry Conference covered cutting-edge products and trends in the industry. Key speakers led

interactive sessions on business and marketing improvements. Programming also featured panel groups, net-

working opportunities and intimate, small-group, Industry Information presentations and new-product introduc-

tions (known as “What’s New for You” sessions). And Association members made their voices heard in the

nation’s capital during SNA’s annual Legislative Action Conference, urging the elimination of the reduced-price

meal category, as well as other high priorities on behalf of children. The National Leadership Conference

remained critical in training strong and effective state leaders, building solid networks and assisting SNA state

and local chapters with membership growth. Also, attendance rose at SNA’s fifth State Association Executive

Conference in August 2006, with representatives hailing from 21 state affiliates.

¥ Challenging members to reach their potential and strengthen the school nutrition profession, SNA provided two

new avenues of leadership development. The Future Leaders Program took place in conjunction with the

National Leadership Conference, held in April 2007 in Williamsburg, Va. Thirty-six representatives from 31 states

participated in the new program. In addition, SNA arranged its first-ever Chapter Leadership Day, held on the

Saturday before ANC 2006. Chapter Leadership Day will be offered again at ANC 2007.

Meetings
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Global Child Nutrition Foundation

With so many achievements, not merely during 2006-07 but throughout its 61-year history, SNA has much to offer to

the world’s children. Today, the Association enjoys a wonderful opportunity to expand its legacy. Although hunger

certainly exists in America, the kind of devastating malnutrition and starvation that runs rampant in developing

nations is unknown here. SNA’s leadership has determined it could not stand by and do little to help relieve the suf-

fering of children around the globe.

At SNA’s 2006 Annual National Conference (ANC), the Association formally announced the launch of a new

Foundation that will focus on providing assistance—both financial and technical—to developing nations in their

efforts to start and sustain school feeding programs. The goal of the new Global Child Nutrition

Foundation (GCNF) is to create opportunities to help countries develop their own child nutrition

programs, based on their unique needs and cultures.

SNA invested in building GCNF throughout 2006-07, including establishing leadership

direction and staff support, as well as obtaining tax-exempt status. A partnership with Horizon

International Software provided for the development of dynamic Internet presence at

www.gcnf.org. Horizon not only will design and create the website, but also will provide a

content management tool to the Foundation. At press time, the website was to be unveiled

at ANC 2007.

Perhaps most significantly, GCNF worked to develop a program that transforms its tra-

ditional Global Child Nutrition Forum to a project-focused Policy Development Workshop. This

workshop is the result of coordination with the World Food Programme to provide representa-

tives of five countries with guidance in developing their school meal programs. The World Food

Programme has identified Ethiopia, Honduras, Kenya, Mali and Pakistan as the nations most

likely to benefit from participation in the 2007 Forum. There, foreign delegates will identify challenges and opportuni-

ties before commencing with individual program planning and development.

After the close of the 2007 Forum, GCNF will continue to work with the delegates, as they implement their

plans in their home countries. As the legendary Gene White, SNS, a founding member of GCNF and SNA Past

President (1977-78), has stated, “Peace begins when the hungry are fed, and the future begins when the hungry are

educated.”

Global Child Nutrition Foundation
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Balance Sheet July 31, 2006 and 2005

ASSETS 2006 2005

Current Assets

Cash and cash equivalents $1,449,485 $2,196,079 

Investment in marketable securities 5,248,704 4,597,914 

Accounts receivable, less allowance for 

doubtful accounts of $106,500 605,650 410,762 

Accrued interest 29,386 12,565 

Prepaid and deferred expenses 164,735 127,756 

Refundable income taxes 0 6,022 

Due from Child Nutrition Foundation 94,200 18,357

TOTAL CURRENT ASSETS 7,592,160 7,369,455 

Property and Equipment

Furniture, fixtures and equipment 824,004 781,060 

Less allowances for depreciation (705,244) (676,476)

118,760 104,584 

Other Assets

Deposits 27,401 27,401 

Deferred compensation plans 386,909 319,196

414,310 346,597

Total Assets $8,125,230 $7,820,636

LIABILITIES AND NET ASSETS 2006 2005

Current liabilities

Accounts payable $1,280,278 $1,147,267 

Income taxes payable 7,373 0 

Accrued expenses 145,374 141,467 

Deferred revenue 1,001,331 1,079,329

TOTAL CURRENT LIABILITIES 2,434,356 2,368,063 

Deferred Compensation Benefits 386,909 319,196 

Net Assets

Temporarily restricted 1,827,461 1,570,241

Unrestricted 3,476,504 3,563,136

5,303,965 5,133,377

Total Liabilities & Net Assets $8,125,230 $7,820,636

Financials
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Statement of Revenues and Expenses July 31, 2006 and 2005

2006 2005

Revenues

Administrative $700,242 $609,540 

Membership/State Affiliate Services 1,622,223 1,506,630 

Certification/Credentialing 167,287 159,053 

Patrons 572,950 523,400 

Technology Services 93,989 93,018 

Marketing 251,542 226,956 

Publications 1,932,910 1,798,921 

Annual National Conference 3,201,375 3,477,444 

Child Nutrition Industry Conference 350,500 319,888 

Legislative Action Conference 304,947 301,726 

Other Meetings 124,120 66,040 

Nutrition/Education 45,500 56,500 

Industry Relations 311,163 310,368 

Government Affairs/Legislative Services 00000021 55,000

TOTAL REVENUE 9,678,769 9,504,484 

Expenses

Administrative 1,728,319 1,844,904 

Membership/State Affiliate Services 543,631 158,052 

Certification/Credentialing 159,732 196,127 

Patrons 572,950 523,400 

Technology Services 547,254 594,691 

Marketing 401,062 666,702 

Publications 1,799,732 1,635,994 

Annual National Conference 1,808,502 1,801,739 

Child Nutrition Industry Conference 200,584 150,128 

Legislative Action Conference 215,116 199,017 

Major City Meeting 0 1,876 

Committees 87,117 93,801 

Other Meetings 120,185 90,841 

Nutrition/Education 277,983 228,261 

Industry Relations 235,819 150,915 

Government Affairs/Legislative Services 418,214 389,575 

Board of Directors 246,109 228,344

TOTAL OPERATING EXPENSES 9,362,309 8,954,367 
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2006 2005

Unrealized gains (losses) on investments 60,876 211,850 

Provision for Income Taxes (54,873) (45,089)

Board Designated Funds

Capital Expenditures (68,948) (63,602)

Carl Perkins Endowment (10,857) (7,000)

Global Child Nutrition Foundation (122,283) 150,000 

LAFSN (15,506) (4,680)

Membership Promotion (5,838) (2,703)

Relocation (31,381) 0 

SF&N Redesign 50,000 0 

State Affiliate Assistance/Programs 0 100,000 

State-only Integration 0 (1,205)

Strategic Planning Meeting 10,000 10,000 

Special Projects (7,062) (143,971)

Web Page Development 50,000 (1,488)

NET DESIGNATED BOARD FUNDS (151,875) 35,351

CHANGE IN NET ASSETS $170,588 $752,229

Financials – cont’d.
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President

Janey Thornton, PhD, SNS

Hardin County Schools

Elizabethtown, Ky.

President-elect

Mary Hill, SNS

Jackson Public Schools

Jackson, Miss.

Vice President

Katie Wilson, SNS

Onalaska School District

Onalaska, Wis.

Secretary/Treasurer

Art Dunham, SNS

Pinellas County Schools

Largo, Fla.

REGIONAL DIRECTORS

Mideast

Treva Whitlock

Lakota Local School District

Liberty Township, Ohio

Midwest

Teresa Nece, SNS

Des Moines Public Schools

Des Moines, Iowa

Northeast

Teal Carpenter

Dolgeville County School District

Dolgeville, N.Y.

Northwest

Peggy Rieper

Deer Park School District

Deer Park, Wash.

Southeast

Beverly Girard, SNS

Sarasota County School District

Osprey, Fla.

Southwest

Barbara Cole

Arkansas School for the Blind

Little Rock, Ark.

West

Craig Weidel, SNS

Mesa Unified School District

Mesa, Ariz.

COMMITTEE CHAIRS

Education Committee

Victoria Moore, SNS

Dayton City School District

Dayton, Ohio

Member Services Committee

Leah Schmidt, SNS

Hickman Mills C-1 School District

Kansas City, Mo.

Nutrition Committee

Nancy Rice, SNS

Clayton County Public Schools

Jonesboro, Ga.

Public Policy & Legislation Committee

Danny Seymour

Pittsburgh School District

Pittsburgh, Pa.
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Leadership
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OTHER REPRESENTATIVES

Foodservice Employee/Manager Representative

Joyce Ryan

Smiths Station Elementary School

Smiths, Ala.

State Agency Representative

Phyllis Hodges, SNS

Tennessee Department of Education

Nashville, Tenn.

Industry Representative

Chuck Ainsworth

SFSPac Food Service Sanitation System

Brandon, Miss.

EX OFFICIO

Executive Director

Barbara S. Belmont, C.A.E.

OTHER 2006-07 STANDING COMMITTEE CHAIRS

Nominating 

Ruth Jonen, SNS

Township High School District #211

Palatine, Ill.

Research

Jeannie Sneed, PhD, RD, SNS

Iowa State University

Ames, Iowa

Resolutions & Bylaws

Art Dunham, SNS

Pinellas County Schools

Largo, Fla.
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